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Agenda
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Zac Canders
Co-Founder & Co-CEO

Zac@datacapable.com

• Home: Bangor, Maine
• Favorite Project: Avangrid 

Community Portal (more on this 
later)

• Utility Leadership: White House 
Visitor, Multiple TD World Cover 
Articles, 1st to Display Network in 
Real-Time! 

• Dog or Cat Person: Dog



Close the communication gap between businesses, customers, their communities 
and the critical events that impact them. 

Increase safety, communication and value through enabling the real-time global 
discovery of events affecting people and places.
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DataCapable

Founded in 2013, 
San Diego-based

100% growth
year-over-

year

Patented
Algorithms

Esri®
Award-Winner



Trusted by Your Peers
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Trusted by Your Peers
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The DataCapable Platform
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Threat 
Detection

Power Outage & 
Event Mapping Community Portal

Assess problems and 
vulnerabilities in real-
time and take action.

Real-time visualization 
and two-way 

communication informs 
and protects.

Keep crews, 
constituents, and 

communities safe and 
informed, day or night.



What’s Changed
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Poll #1
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How many minutes (on average) do people spend 
thinking about their power bill each year?

1. 1 minute
2. 6 minutes
3. 22 minutes
4. All minutes



The Customer of 2022
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Is the utility industry solving problems from the 
customer’s point of view?

Do we know what information is important to the 
diverse audience of utility customers?

Are we EMPOWERING customers to take control during 
BLUE SKY and BLACK SKY days? 



The Customer of 2022
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Customer Surveys
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How do you do them? Do they include all 
underserved/demographic groups?

How often?

Do you capture customer awareness, customer 
participation? 



Customer Surveys
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Obtain representative, quantitative information about residential customers in the service area, 
with a focus on underserved customer groups:
• Assess customer home characteristics, relationship to home (i.e., owner / renter), and 

geographic location
• Understand customer demographics
• Understand customer utility service, heating and cooling equipment, and energy burden 

Measure participation levels in residential programs to track progress towards improving 
service to underserved populations
• Measure program participation rates
• Measure types of program participation
• Measure depth of program participation and savings 
• Explore program participation for different groups and identify populations that have been 

underserved and in what ways o Identify any significant changes over time
Assess customer awareness of the utility, especially among underserved customer groups 
• Measure customer awareness of other energy services available in MA 
• Identify any significant changes over time



The Role of CRM…not CIS
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Agile In Action
Sprint 1
Sprint 2
Sprint 3
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Planned Project Map 



Are You 
Mobile at the Core?
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Fact - Most 
customers access 
the utility software 
via a mobile device.



Native OR Embedded Mobile

• Native: download the free Entergy mobile 
app to and view a native outage map. 

• Embeddable: insert the experience as an 
iframe existing website or mobile app.
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Integration & Documentation
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Q: Can you provide 
integration 
documentation? If so, 
please explain:

Multiple integration 
approaches designed to 

align around existing best 
practices
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Configuration vs. Customization
Q: We would like to understand 
what’s configurable with your 
offering; what capabilities do 
we have for controlling what 
info is displayed, how are 
features turned on / off, what is 
your release cycle?



Are You GIS Aligned? 
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A well-documented history of 
project integrations, collaborations, 
and awards for Real-Time 
Geospatial Solutions?

+



Poll #2
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Which cartoon character 
was the spokesperson for 
the electrification of 
America starting in 1926

1. Eddy Lightbulb
2. Reddy Kilowatt
3. Electro Man
4. Marty the Meter



Local Leadership in Action
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“The future of OMS is a dynamic 
connection with the customer, 
powered by investments in GIS 
technologies” 
~ Craig Spinale GM Belmont Light



• Noted excellence in Customer 
Communication, Engagement, 
and Satisfaction.

• Cover of TD World 
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An Award-Winning Map



Communicate!!!! 
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The Community 
Portal
Real-time visualization of your 
events, public 
communications, and more.
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August 5, 2020 — The storm caused widespread damage throughout the 
northeast, impacting 3.7 million homes and businesses.

Central Hudson Gas & Electric (CHGE) experienced heavy rains and 
damaging winds lasting over 12 hours, with over 38,000 outage reports 
received at the local contact center. 

Isaias was the 4th largest storm in CHGE’s company history and knocked 
out many of the traditional on-site systems of communication (phone, 
email, website, and more).

Over 1,170 damage locations were reported via DataCapable’s cloud 
solutions as CHGE leveraged the ‘Community Portal’ to report incidents via 
smartphone, announce the availability of emergency facilities and dry ice 
locations, and provide updates on status for subscribed events.



VISUALIZE ASSETS AND OUTAGES



a real time network model



ENABLE EASY INCIDENT REPORTS



Open Emergency Facilities



Communicate

Engage in two-way 
communication 
with stakeholders 
at municipalities 
with a few clicks. 

Fully compliant 
with NYPSC 
reporting mandates


